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PRESS RELEASE 

February 2010 
For immediate release  

 
 
1ST EDITION OF FILTREX ASIA A RESOUNDING SUCCESS  
 

 

 26 February, 2010, New Delhi – EDANA, the 

association representing the nonwovens and related 

industries, and BCH (Business Co-ordination House) 

have announced the successful completion of the 

first ever edition of the FILTREX Asia Conference 

and Exhibition in New Delhi, India.  With over 200 

attendees and 23 exhibitors from Asian markets, and 

additional representatives from Europe and the Americas, the conference highlighted one of the 

ultimate benefits offered by the sector – better protection for millions of people through cleaner air 

and access to better quality water, and ultimately a much better quality of products and processes. 

 

The FILTREX Asia conference and exhibition was the first event of its kind in India, and was 

offered direct to the participants and businesses active in this growth market.  Thanks to increased 

industrial developments in India and across Asia, the filtration sector is seeing exponential growth as 

the need for quality products and a cleaner environment prompts stricter controls and regulations. 

Major industries linked to the filter market are seeing double digit growth, and stakeholder 

companies are gearing up to offer products to match the growing demand. 

 

Opening the event, Mr. K. Ramachandran Pillai, 

Chairman & Managing Director of the National 

Textiles Corporation (NTC) spoke on the need of 

adding impetus to the strong industrial growth 

happening in the Asian markets, particularly in India, 

and the positive role played by the Indian government 

and the industry itself.   

As Managing Director and Executive Director of BCH, Mr. Samir Gupta and Ms. Ritika Gupta gave 

the keynote address of the conference, providing a market perspective of the Indian filtration 

market with particular reference to the current trends and future potential of the filter media  
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industry. In the words of Mr. Gupta – “the conference and exhibition provided good insight, and 

the papers presented highlighted the future that the Indian filtration industry will see in the coming 

years. The fact that the audience, which was unexpectedly huge and glued to all the presentations 

until the last minute, simply portrayed the vibrancy and the positive undercurrent prevailing in this 

industry.”  

 

In addressing the conference, Pierre Wiertz, General Manager 

of EDANA, recognised the success of the event in setting the 

foundation for the beginning of a process that will have an in-

depth impact on the lives of millions of people. 

 

Wiertz stated “While it is difficult to predict exactly which 

path India will follow, EDANA has confidence in the Indian potential to jump several steps in the 

usually gradual sophistication of filter media for instance, directly towards world class products, as 

has already been shown in some areas.  However, it will remain the initiative of authorities to adopt 

and implement the appropriate standards and legislative framework to raise levels of environmental 

and personal protection and industrial quality.” 

Conference sessions offered unique business opportunities to support growth through technical and 

market presentations from the leading companies and academia of this industry. Meeting the 

demand for both quality information and case studies from across the globe, delegates heard about 

the developing trends in air filtration for turbo-machinery, standards in HVAC and clean room air 

filtration applications, new technologies and improved filter efficiency through integrated nanofibers 

and environmentally friendly filtration binders.   

In addition to the information provided through both the conference and exhibition, the event 

offered a number of dedicated times for business interaction and networking, filling the critical 

requirement for individuals to make contacts with valuable business partners from across the Indian 

subcontinent and beyond. 

In referring to the partnership between EDANA and BCH, Wiertz described the cooperation as a 

‘partnership for growth’, with the objective of both organisations to support and promote the 

growth of the technical textiles, nonwovens and related industries.  Since the beginning of the 

partnership in 2006, EDANA and BCH have quickly identified and implemented opportunities of 

joint action for the benefit of stakeholders in both India and across EMEA. 
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About EDANA 

EDANA, serves the nonwovens and related industries (previously known as the European 

Disposables and Nonwovens Association), and has 220 member companies in over 30 countries.  

Its Mission is to create the foundation for sustainable growth of the nonwovens, absorbent hygiene  

products and related industries through active promotion, education and dialogue. Information 

about upcoming events can be found at www.edana.org  

 

About BCH 

Business Co-Ordination House (BCH) is an authoritative and trustworthy access for companies in 

striking reciprocally beneficial alliances with the budding Indian Technical Textile and Nonwovens 

Industry. It co-ordinates business activities and facilitates collaboration all across the globe and 

offers a set of customised services, through its 365 day showroom/ Training Workshops/ 

Seminars/ Conferences/ Market Research/ R&D solutions/ Publication TechTex India. As a 

gateway for Indian and overseas companies, BCH assists in Entry Strategy, Tie-ups and Alliances 

and also offers Global Sourcing solutions. The BCH showroom and customized services allow the 

global organizations to showcase, network and sell their products. While holding a rock solid 

rapport worldwide with coveted organizations, BCH aspires to steer industry players in 

accomplishing the utmost yield by serving them in all their needs. 

 
For further information please contact:  
Abby Bailey, Marketing and Communications Director, edana 
Telephone:  +32 2 734 93 10  
Fax:  +32 2 733 35 18 
E-mail:  abby.bailey@edana.org   
Website:  www.edana.org  
 
 
Ankita Gupta, Deputy Manager , Service Co-ordination, BCH 
Telephone:  + 91 11 23324148  
Fax:  + 91 11 23316008 
E-mail:  info@bch.in 
Website:  www.bch.in  
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